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The predictive information mentioned in this presentation and related 
information released at the same time is based on the information obtained 
by the company from internal and external sources. The company's actual 
possible future operating results, financial conditions and business results 

EMINENT LUGGAGE CORPORATION
Disclaimer Statement

possible future operating results, financial conditions and business results 
may differ from these statement or implied predictive information. The 
reason may come from various factors such as risks beyond the control of 
the company.

The outlook for the future in this presentation reflects the Company's view of the 
future so far. For these opinions, if there are any changes or adjustments in the 
future, the company is not responsible for reminding or updating them again at any 
time.
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Company Overview



Company profile

• 1979Establishment

• No.1, Sec. 2, Zhongzheng
S. Rd., Guiren Dist., Tainan 
City 71150, Taiwan

Headquarters

• TWD1,677,160, 000Paid-in capital

• 1100 persons
Group 

Employees

• Design, Manufacture & 
Sales of suitcases & bagsMain Product



Dick Hsieh
President of Eminent Luggage Corporation

Honorary Professor of Shih ChienUniversity
The 14th Youth Entrepreneurship Model of  t he Republic of 
China
Chairman of Taiwan luggage & Bag Association
Director of Textile Federation of the Republic of China
Vice Chairman of  National Innovation and Vice Chairman of  National Innovation and 
Entrepreneurship Association of the Republic of China
Industrial and Commercial Construction Research 
Association of the Republic of China (9th)
Nominated as the Entrepreneur of Year by Ernst & 
Young at their first year 
Chairman of the 8th“Taiwan Business Organization“



Establishment
Factory in Dong Guan, China 
established

Signed an investment letter of intent 
with the Tainan City Government

EMINENT  EUROPE GMBH 
established

C o m p a n y H i s t o r y

1979

Establishment

1985

Eminent brand entered into Japan 
successfully

1995

established

2004

Eminent listed as a publiccompany
at the stock market 

2011

with the Tainan City Government

2013

Eminent luggage Industrial Park 
ground-braking ceremony

2016

established

2020

Eminent Innovative and Interactive 
Luggage Museum established 



• In 1979, Eminent Luggage Corporation was founded
• In 1985, Successfully entered the Japanese market with Eminent brand
• During 1990 to 1998, Eminent received the National Good Design Award from TAITRA
• In 1995, Eminent Luggage (Dong guan) Co., Ltd factory was made in Dong guan, China 
• In 1997, only Eminent luggage won "National Top 10 Product Design Award"
• In 2000, Eminent registered its Chinese name
• In 2004, Eminent was elected as "Taiwan potential & excellent brand" by Ministry of Economic Affairs
• In 2004, Eminent was successfully listed as a public company at the stock market in Taiwan and was also 

the only listed luggage company in Taiwan

Company History

the only listed luggage company in Taiwan
• During 2007 to 2012, Eminent received another award from Ministry of Economic Affairs as "Taiwan 

excellent brand"
• In 2013, was elected as " Taiwan Mittelstand Enterprise" by Ministry of Economic Affairs
• In 2016, Eminent re-designed the CIS logo
• In 2016, the phase 1 the main production building of Eminent luggage Industrial Park was completed 

and started the production
• In 2019, the office building and the Eminent Interactive Luggage Museum were completely finished
• In 2020, the Eminent Innovative and Interactive Luggage Museum was opened to the public 
• In 2022, the Eminent Innovative and Interactive Luggage Museum won "2022 International Spotlight 

Tourism Factory Selection“
• In 2022, ELITE   EAGLE TECHNOLOGY (DONGGUAN) CO., LTD  was made in Dong guan, China 



Eminent Industrial Park



ELITE   EAGLE TECHNOLOGY 
(DONGGUAN) CO., LTD



Main Product











Business Overview



The proportion of Domestic sales to Export sales.

2,542 

1,846 

1,509 

Unit:NTD(Million)

Domestic sales Export sales

• After the COVID-19, the global tourism 
boom rapidly, so that sales grows up to 
2300 NTD (Million) until Q3 of 2023

• Export sales 7: Domestic sales 3
• 2020 & 2021: Turnover was affected by 

Covid-192019Y 2020Y 2021Y 2022Y 2023Q3

732 

376 334 
446 

778 715 694 

1,509 



Distribution of Regional Operating Income

North America
31%

Europe
20%

Asia
44%44%

36%

24%

44%

51%

31%

16%

31%

12%

15%

20%

42%

41%

39%

29%

44%

5%

3%

5%

5%

5%
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2 0 2 2 Y

2 0 2 3 Q 3

North America Europe Asia Other



World famous brands are all in Eminent
(ODM)

World famous brands are all in Eminent



Major business partners



Major business partners























PCR環保料”是由我們萬國通路與芳泰原料廠獨家提供(附有認證)

Use PCR (Post-Consumer Recycle) material for the shells of luggage
Reuse environmentally friendly recycled materials to make a new product.

Made by PCR and the materials 
was recycling by water tank.

PCR環保料”是由我們萬國通路與芳泰原料廠獨家提供(附有認證)















Own Brand sustainable 
development
Own Brand sustainable 
development



• Eminent shop: 1  
• Shop in shop: 4 
• THSR shop: 4

North

• Eminent shop: 3  
• Shop in shop: 1  
• THSR shop: 4

Central

Eminent lifestyle store in 
Taiwan

• Eminent shop: 6  
• Shop in shop: 2  
• THSR shop: 2

South

• Carrefour-shop in 
shop:35

• RT-MART-shop in 
shop: 15

hypermarkets 
in Taiwan

More than 70 stores

Eminent brand is our root and selling channel is our feet.



The first flagship store 
opened



The revolution on the marketing 
strategy



Open                       Shop in Carrefour and RT-Mart.

Carrefour RT-MART



Eminent  Shop 
in Carrefour in Carrefour 
and RT-Mart





Luggage store



Online Shopping Network/ Co-Branding

EVA AIR Co-Branding Mr. Player Co-BrandingMichelin Co-Branding



Cooperate with many major companies for gift items

⾧榮航空 星宇航空



Cooperate with many major companies for gift items

全聯福利中心 全家便利商店

葡眾企業



CHINA CHINA 
AIRLINESAIRLINES



EVAEVA
AirAir







【PX MART】



【Family Mart】



BusinessToday



【PRO-PARTNER LTD.】 Customization



Exhibition activities



Sponsor the luggage for National games 
and International Olympics 

2021 Tokyo Olympics
2023 Special Olympics
2023 Asian Games
2023 The National Games Tainan City2023 The National Games Tainan City



2023 Special Olympics



2023 Special Olympics



2023 DEMI Malaysia



Provide a brief case for Tainan 400 Travel and 
Food Passport 2023 as a redeemable item 





























GKK product meeting



The first luggage brand 
from Taiwan to grow 
succeed at the largest 
department store in 
Germany



Advertisement at the street 
cable car in EU

The billboard 
advertisement



Brand promotion in Germany



Advertising at Wolfsburg 
arena in Germany



2022 International Spotlight Tourism Factory



Full of education , 
entertainment 
and knowledge 



La Sogno Molo Café

Crepes Pathway

Yacht &  
Lake area



Eminent 
Flagship 
store



The visitors 
at our 
interactive 
museum





The Dream Audio-Video Hall



Lecture 
activities





EMINENT
Tennis 
court











Sponsor the luggage for a famous TV 
program as promotion 



Sponsor the luggage 
for a TV program –
Game of Hungry



Environmentally friendly product design 
and development



●To enhance our 
competition, we standardize 
our components and make 
lightweight products

●We use rPET fabric for our 
interior lining.

●We use PCR   (Post-
Consumer Recycle) material 
for our shells to reduce plastic.









Financial Overview



Financial Performance Highlights
27%

Gross profit has 
reached a new 

＊Net income before 
tax 158 million

Turn losses into profits.

＊0.94元

EPS has reached a new 
high in the past five years. reached a new 

high.
high in the past five years.

134%

The current ratio 
recovered.

68% 69% The debt ratio 
decreased.

93%

＊Except the gain of disposal of subsidiary 886 million( the impact on EPS is 5.28.).



1,000 

2,000 

3,000 

4,000 Unit:NTD(Million)
Sales revenues Net profit

Financial Overview (2019Y~2023Q3)

2019 2020 2021 2022 2023Q3

Sales revenues 3,275 1,091 1,028 2,293 2,287 

Net profit (172) (342) (622) (225) 158 

(1,000)

0 

1,000 

＊Except the gain of disposal of subsidiary 886 million( the impact on EPS is 5.28.).

＊



-20%

0%

20%

40%

200 

300 

400 

500 

600 

700 Unit:NTD(Million)Gross profit Rate of gross profit Rate of operating profit

Financial Overview (2019Y~2023Q3)

2019 2020 2021 2022 2023Q3

Gross profit 385 31 (106) 272 624 

Rate of gross profit 12% 3% -10% 12% 27%

Rate of operating profit -5% -35% -57% -8% 8%

-80%

-60%

-40%

(200)

(100)

0 

100 



-50%

0%

50%

0.00 

3.00 
Unit:NTDEPS ROE

Financial Overview (2019Y~2023Q3)

2019 2020 2021 2022 2023Q3

EPS (1.38) (2.32) (4.21) (1.45) 0.94 

ROE -15% -30% -96% -68% 41%

-150%

-100%

(6.00)

(3.00)

＊Except the gain of disposal of subsidiary 886 million( the impact on EPS is 5.28.).

＊



Financial Ratios (2019Y~2023Q3)

65%

90%

115%

140%

Current ratio Quick ratio Debt ratio

2019 2020 2021 2022 2023Q3

Current ratio 74% 71% 53% 68% 134%

Quick ratio 39% 26% 23% 39% 87%

Debt ratio 73% 78% 92% 93% 69%

-10%

15%

40%



Future Outlook



Future Outlook
• To expand new markets and selling channels

• to increase the selling channels
• to continuously open new stores 
• to expand Asia market

• To strengthen the brand awareness and trus, 
extend the life of the industry

• Thought, Care, Idea

• Accelerate the Innovation and transformation, 
then you see the changethen you see the change

• Continue to invest in the development of plastic 
reduction and use eco friendly materials for 
luggage

• Continue to strengthen company sustainability 
and carbon reduction

• We are courageous to reform our enterprise
• Online and offline virtual and real integration

• Brands alliance marketing for different industry





Welcome to visit and advice


